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Palm oil used by Nestle was the issue

® RRALYT =TI/ —LHEEKT DL F—IL- < X(Sinar
Mas)it i EDLEMN, 7ISVYLORBETSoT7—3>
RAETAURRS T DEFRHERIE

® Sinar Mas destroyed rain forests in Indonesia
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Nestle was criticized by NGO
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Orangutans lost their habitats
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Videos were aired on the Internet
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Nestle made a sustainable policy

N o s o, 4
H#:J)—VE—R-Dy/Ry
Copyright © 2011 Response Ability, Inc. All Rights Reserved.

WWF ., I\—LAMIILEABZRMTIT
WWEF ranked palm oil consumers
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Company Country Sector RSPO | | Policy | | Systems SPO | Total score Palm Index
Max 3 | | Max 8 Max 8 Max 10 Max 29
Sainsbury's United Kingdom  Retail 3 8 55 95 26 ¥Y¥y
Marks & Spencer '« United Kingdom  Retail 3 8 55 9 25.5 ¥ ¥y
Migros Switzerland Retail 3 6 6 10 25 ¥y
Young's/Findus United Kingdom  Food 1 8 6 10 25 ¥ b b
Unilever United Kingdom/  Food and personal/ 3 75 8 6 245 Y Y B
Netherlands household care o
Cadbury United Kingdom  Food 25 8 75 6 24 & ¥
The Body Shop United Kingdom /  Personal/house- 25 6.5 45 9 225 Yy
France hold care
L'Oreal France Personal/house- 2 7 6 65 21.5 Yy
hold care
Asda United Kingdom __ Retail 2 6.5 6.5 6 21 ¥ ¥y
Coop Switzerland  Switzerland Retail 25 55 3 10 21 Y Y B
c 1
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Commitment to using CSPO
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Growing production of CSPO
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Unilever asked consumers support Japanese companies involved
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CSP(K)O used by Japanese companies The Consumer Goods Forum

® 5 Saraya
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>CSPOG)E§)E\€—¢F‘#J§‘£(2QO10¢9EI) . Initiatives on Climate Protection
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(Sustainable Refrigeration)
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Committed companies

@ 22D EMNA=TT47I12510 22 companies
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No Japanese companies

® [ &K (Co-Chairs) Unilever, Tesco

® S {> % (Committed comapanies) Ahold, Barilla,
Carrefour, Coca-Cola, Delhaize, General Mills,
Henkel, Johnson & Johnson, Kellogg, Kraft,
Kroger, L'Oréal, Metro, Nestlé, Pepsi Co, Procter
& Gamble, Sara Lee, S.C. Johnson, Sobeys,
Tesco, Unilever, Walmart

12 Some rights reserved by COP10 JAPAN 2010 13
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COP10DFELMRE
COP10 outcomes

o [ZHERTEE I(ABSDERRHIE)
Nagoya Protocol

o [Z55—/7 vk 1(2020F B4%)
Aichi Targets

o [ZEHE- VTN T—ILHEREESEI(MOPS)
Nagoya-Kuala Lumpur Supplementary Protocol (MOP5)
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2020 Aichi Targets Business is expected to
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GAR. HFMBIRZ LAV EZTHIR HEZHLHOIEE
GAR committed to stop deforestation Time for collaboration

® GAR (Golden Agri-Resources): & F—JL-<T X ® CSPOft#sEE. #/lAT Plantations and mills
D /IN— LA A ILERFT o G IR (EXFR. HEFEH) Local people
® 20114%E2H9H o T A B Wildlife
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« HEEEEDSVFHTOMSE o 5t Governments
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http://suslab.seesaa.net/
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